BENEFITS OF EFFECTIVE
INFORMATION DESIGN

Information design and user experience (UX) design go
together, and both need to be done well. Users need to be able
to find their way around information without it being
overwhelming or confusing, so the information presented
must be clear. Here are six things to consider:
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78% of customers say their decision to purchase
from a company is influenced by the company’s
environmental practices. Page reduction and
interactive and custom messaging are just a few
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@ TYPOGRAPHY + FONTS

Brand-specific fonts can be used to reinforce brand recognition.
However, typography should also involve attention to layout,
accessibility, color, contrast, font style, and size to give a visual
hierarchy to your content.
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60% of consumers
prefer sitting in a
traffic jam to having a
poor customer
experience.

@ DATA STORYTELLING

69% of B2B marketers consider B2B purchasing decisions to be as

emotionally-driven as B2C decisions. Data storytelling helps strengthen
the hierarchy of a design, bring attention to important details, and reach .
customers on emotional and rational levels. '
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https://khoros.com/blog/must-know-customer-service-statistics
https://www.businesswire.com/news/home/20220418005087/en/Nearly-60-of-Consumers-Would-Prefer-Being-Stuck-in-a-Traffic-Jam-Over-Having-a-Bad-Customer-Experience
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/the-value-of-getting-personalization-right-or-wrong-is-multiplying
https://webflow.com/blog/importance-of-typography
https://www.linkedin.com/pulse/from-logic-love-unleash-emotion-b2b-marketing-success/
https://www.salesforce.com/news/stories/customer-engagement-research/



