COVID AND THE CONSUMER INDUSTRY SNAPSHOT
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Where are consumers shopping online?

of consumers said their shopping behavior 1. Walmart grocery (54%)

had been impacted by the coronavirus. 2. Amazon (39%)
. . . 3. Target (22%)
Consumers are learning to live with
the restrictions that are in place and Other retailers are gaining ground — Kroger,
have found a routine in their COVID Instacart, Stop & Shop, Shipt, Albertsons.*

shopping behaviors.!

of consumers will continue to
shop for groceries online after the

) I of consumers were planning to shop
pandemic subsides. in-store for their Thanksgiving ingredients.’

were planning to purchase online

of shoppers viewed the grocery circular for delivery.¢

online, and said they were going to spend
of shoppers viewed the grocery circular the same or more on the 2020
via a retailer app.® Thanksgiving celebration.”
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